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RAN-2008060404060001
M. Com. (Sem. - IV) Examination October - 2025

Marketing Channels (Paper - XII)

k|Q“p : / Instructions

(1)  D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
  Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  V|„$L$dp„ S>hpb Ap‘p¡ (L$p¡C‘Z ‘p„Q) (10)
 1. Q¡“g d¡“¡S>d¡ÞV$dp„ L$ep dy¿e r“Z®ep¡ kpd¡g R>¡?
 2. DÐ‘pv$L$-Ap^pqfs Q¡“g ap¡d£V$ iy„ R>¡? A¡L$ Dv$plfZ Ap‘p¡.
 3. ‘p¡CÞV$-Ap¡a-L$ÞTç‘i“ dQ£ÞX$pCT]N ap¡¡d£V$“u rhcph“p kdÅhp¡.
 4. Q¡“g dprlsu rkõV$d“p dy¿e OV$L$p¡ iy„ R>¡?
 5. Dv$plfZ kp’¡ L¡$V$gp¡N Ap^pqfs Q¡“g ap¡d£V$“y„ hZ®“ L$fp¡.
 6. V¡$L$“p¡gp¡Æ Ap^pqfs Q¡“g ap¡d£V$ ‘f„‘fpNs Q¡“gp¡’u L¡$hu fus¡ AgN ‘X¡$ R>¡?
 7. Q¡“g k„b„^p¡ ‘f dprlsu âZpguAp¡“u Akf iy„ R>¡?

â. 2.  dpL£$qV„$N Q¡“gp¡dp„ k„Oj®“p rhrh^ ”p¡sp¡ kdÅhp¡. (13)
A’hp

â. 2. i) Q¡“g CÞap¡d£i“ rkõV$d“p sÐhp¡“¡ rhNshpf kdÅhp¡. (07)
 ii) k¡hp n¡Ó¡ dprlsu âZpgu“u Akfp¡ iy„ R>¡? (06)

â. 3.  Q¡“g“p kæep¡“¡ qX$TpC“ L$fsu hMs¡ Ýep“dp„ g¡hp“p ‘qfbmp¡ kdÅhp¡. (13)
A’hp

â. 3. i) qfV¡$g Ap^pqfs Q¡“g ap¡d£V$“¡ rhNshpf kdÅhp¡. (07)
 ii) Q¡“g A¡L$uL$fZ“p âL$pf. (06)

â. 4.  V|„$L$dp„ S>hpb Ap‘p¡. (L$p¡C‘Z b¡) (14)
 1. dprlsu A“¡ k„Qpf V¡$L$“p¡gp¡Æ
 2. kàgpe Q¡C“ L$pdNufu L¡$hu fus¡ dp‘hu?
 3. Q¡“g L$p¡Ap¡qX®$“¡i“ ‘f Q¡“g k„Oj®“u Akf
 4. Q¡“g d¡“¡S>d¡ÞV$ rkõV$d“¡ rhNshpf kdÅhp¡.

ENGLISH VERSION

Q. 1.  Answer in short (Any 5) (10)
 1. What are the major decisions involved in channel management?
 2. What is a manufacturer-based channel format? Provide an example.
 3. Explain the concept of point-of-consumption merchandising formats.
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 4. What are the key elements of a channel information system?
 5. Describe catalogue-based channel formats with an example.
 6. How do technology-based channel formats differ from traditional channels?
 7. What is the impact of information systems on channel relationships?

Q. 2.	 	 Explain	the	various	sources	of	conflict	in	marketing	channels.	 (13)
OR

Q. 2. i) Explain the elements of channel Information system in detail. (07)
 ii) What are the impacts of information system in service sector? (06)

Q. 3.  Explain factors to be considered while designing channel members. (13)
OR

Q. 3. i) Explain retail based channel format in detail. (07)
 ii) Types of channel integrations. (06)

Q. 4.  Answer in short (Any 2) (14)
 1. Information and communication technology.
 2. How to measure supply chain performance?
	 3.	 Effect	of	channel	conflict	on	channel	co-ordination.
 4. Explain channel management system in detail.


